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Selected works 2018—2025

1      Nordic Hotel Forum, 2021-2022 
        Rebranding of the Nordic Hotel Forum’s visual identity 
and signage. The Nordic Hotel Forum is a modern four-star 
superior business and conference hotel in the very heart 
of Tallinn. The hotel reopened on August 2, 2021 following 
a full renovation.
The new identity uses a typeface based on a matrix which 
create a unique and distinctive look. It suggests the idea 
of an assemblage, a collection of memories or meetings 
while travelling or staying at the hotel.
The visual identity and signage are based on a basegrid 
and the dotted identity connects to the interior design
of the hotel and its rooms. 

2      Restaurant Noho, 2021 
        Restaurant Noho is the Nordic Hotel Forum’s 
restaurant. It is located in the centre of Tallinn, on the 
ground floor of the Nordic Hotel Forum.

Restaurant Noho is a dynamic fusion of Japanese and 
Scandinavian cuisine called Japandi. Japandi flavour 
combinations follow the classic principles of Japanese 
cuisine, combined with Scandinavian ingredients and 
cooking techniques.

The logo is an adaptation of the Nordic Hotel Forum’s 
visual identity. It keeps the same rules and system.
The colors used refer to the fusion cuisine the restaurant 
is offering. The identity is direct, timeless and efficient.

3      San Hani - MEMO, 2022 
 Memo is the latest album by estonian artist San 
Hani, produced by producer Metabora. The identity that 
I created is based around a teeny faceless silhouette. San 
Hani’s reccuring themes such as role-playing and having 
multiple personae are illustrated by the everchanging 
character. The multifaceted character evolves and reveals 
more characteristics, each time in empty landscapes, next 
to pencil sketches as if the maker was trying to build its 
own character. 

4      GRA Graduation Show, 2018
 While working on Gerrit Rietveld Academie’s 
Graduation Show 2018 identity I tried to embrace the 
festive aspect of the event while remaining aware of 
its signification, which is also a jump into the unknown. 
The visuals emerged from a fantasised narrative of 
such end-and-beginning. You will find the story spread 
throughout all the visuals/items of the identity.

5 Quality Agreements, 2020 
 In 2019 Gerrit Rietveld Academie and Sandberg 
Instituut worked on a policy plan in order to improve the 
quality of the education. As a designer I wanted to make 
these trajectories more visible and emphasise that they 
are connected/  intertwined with each other through our 
design. 

6       Tittle-Tattle, 2018
 Selection of excerpts from “The Art of Gaining
Collective Understanding While Maintaining Autonomy 
in Graphic Design”, an ethnographic research within 
the Graphic Design department of the Gerrit Rietveld 
Academie conducted by Mill Hail, September 2017.
The characters in the comic are based on typographic 
quotation marks and portray the thesis’s author and the 
students around him. 

Published in GRAPHIC magazine (issue #42)  
in September 2018, SeoulKR  

7         The Story of Leonora, 2021
  Closing titles, landing page and a promotional 
poster for a film The Story of Leonora (2021). Film by 
Clemens Stumpf & Loïc Vandam.

The Story of Leonora is a short film about a little girl who 
is given a red eye by two giant water bears and follows 
her demon to the edge of another world, a red world.

8       Tenko Presents, 2023 
 Flyer design and advertisement for Tenko presents 
exhibition at Hysteric Glamour in Tokyo, Japan.
Participating artists were Amalia Ulman and Raiki 
Yamamoto. 

9      Night Shift 2023
 Promotional poster for a film Night Shift (2023).  
Film directed by Kayije Kagame and Hugo Radi.  

10     Memories of an Unborn Sun, 2024
 Promotional poster for a film Night Shift (2023).  
Film directed by Marcel Mrejen.  

11     No  Sleep Till, 2024
 Promotional poster for a film Night Shift (2023).  
Film directed by Alexandra Simpson. 
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1. Nordic Hotel Forum rebranding, TallinnEST 2021-2022
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2. Nordic Hotel Forum branding, signage on the hotel. TallinnEST 2021-2022



9

Dotted logo is inspired from the behive pattern They are harvesting honey on the rooftop of the hotel

Hotel from the street

9
2. Nordic Hotel Forum branding, signage on the hotel. TallinnEST 2021-2022



Pictograms

Businesscards Conference centre

Pictograms

Businesscards Conference centre

Garage entrance signage Floorplan

Reception logo



Garage entrance signage Floorplan

Reception
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Nordic Hotel Forum breakfast buffetNordic Hotel Forum breakfast buffet

Room number on the door

Dotted branding corresponds to the interior design

Hotel room number on the door

Breakfast buffet, dotted detail on glass window of the door

Leisure Centre, dotted detail on glass Leisure Centre, dotted detail on glass



Breakfast buffet

Leisure Centre Leisure Centre

Dotted branding corresponds to the interior design

Hotel room number on the door

Breakfast buffet, dotted detail on glass window of the door

Leisure Centre, dotted detail on glass Leisure Centre, dotted detail on glass



Restaurant Noho

2021 | Collaboration with Kaspar Sellin

Restaurant Noho is the Nordic Hotel Forum’s restaurant. 
It is located in the centre of Tallinn, on the ground floor 
of the Nordic Hotel Forum.

Restaurant Noho is a dynamic fusion of Japanese and 
Scandinavian cuisine called Japandi. Japandi flavour 
combinations follow the classic principles of Japanese 
cuisine, combined with Scandinavian ingredients and 
cooking techniques. 

The logo is an adaptation of the Nordic Hotel Forum’s 
visual identity. It keeps the same rules and system.  
The colors used refer to the fusion cuisine the restaurant 
is o�ering. The identity is direct, timeless and e�cient.

You can find more information on their website : noho.ee.
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2. Noho restaurant identity, TallinnEST 2022 
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3. Noho restaurant identity, TallinnEST 2022 
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Noho restaurant menu

Noho terrace

Noho terrace
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3. Noho restaurant identity, TallinnEST 2022 



1. San Hani, Memo album cover, TallinnEST 2022 → Watch the visualizer here

3. San Haniidentity and visualizers, TallinnEST 2022 

https://youtu.be/Lj6eOXuuvfw?si=mrpDREJW5HQ3eydY


Ekstaas single cover Tivoli single cover

Above : Tivoli art cover.

Below : poses process.

Above : Ekstaas art cover.
Le� : outfit and pose process.
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Tivoli Spotify visualiser. Ekstaas Spotify visualiser.
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Tivoli spotify visualizer Ekstaas spotify visualizer Tivoli youtube visualizer → Watch the visualizer here

https://youtu.be/dmVOlvFJHvA?si=5_FDaOuQ98Arvlwl


Tivoli Spotify visualiser. Ekstaas Spotify visualiser.
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Above : Tivoli’s YouTube visualiser.

Le� and above-right : various outfits view and process.
Right : secondary logo proposal. 7
Symbol for San Hani official merch.

Tivoli youtube visualizer → Watch the visualizer here

https://youtu.be/dmVOlvFJHvA?si=5_FDaOuQ98Arvlwl


Lained single cover, 2022 → Watch the visualizer here

https://youtu.be/ciF1FI0jS7k?si=sVlfQHx5pTPLU3lT


Ekstaas youtube visualizer → Watch the visualizer here

4

Above : Ekstaas YouTube visualiser.

5

https://youtu.be/gIcojCT2IXs?si=YBEONHubSujJlmAM
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4. Gerrit Rietveld Academie Graduation Show 2018 posters (series of 3) 03/03, AmsterdamNL 



01/03 02/03

Floorplan A3 Floorplan A3

The Gerrit Rietveld Academie is an international university 
of applied sciences for Fine Arts and Design in Amsterdam.
The Graduation Show celebrates graduating students. 
We designed the identity while also graduating from the 
graphic design department. 

The identity included posters, online and printed  
advertisment, signage, merch (t-shirt, bags & pins),  
and more. 
 
The identity was based on the infamous Rietveld bubble. 
The posters (tryptic) told the story in 3 tenses, past, 
present and future. The surroundings look dangerous 
and scary in a parodical way. The horizon looks pretty, but 
it is empty and flat. The identity exploited the idea of the 
“feared” (for some) or the long-awaited (for others) end 
of the Rietveld studies. The final burst of the bubble.  
It questioned the whole concept of what it meant to be  
“ready” to confront the world as an artist, especially 
after studying at the Gerrit Rietveld Academie.

The visual language of the identity is a collage of styles 
or influences as we struggled to find a language to fit all 
of us three. And funnily enough, some students families 
wrote a letter to the Gerrit Rietveld Academie to complain 
about the identity. They suggested that the posters 
were a glorification of psychedelic drugs and depicted  
a negative idea of what the future would be for the 
students. They categorised our campaign as “stoner art”.

Gerrit Rietveld Academie
Graduation Show 2018

2018 | Collaboration with Kaspar Sellin & Wooseok Jang
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Gerrit Rietveld Academie 
Graduation Show 2018
4 — 8 July

Fred. Roeskestraat 96, Amsterdam
rietveldacademie.nl

Street view of one of the poster. Printed advertisement in Subbacultcha magazine.

40

Detail of the poster

Poster spotted in the streets of Amsterdam Subbacultcha magazine advertisement of the show

Gerrit Rietveld Academie 
Graduation Show 2018
4 — 8 July

Fred. Roeskestraat 96, Amsterdam
rietveldacademie.nl

Street view of one of the poster. Printed advertisement in Subbacultcha magazine.
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Detail of the poster

Poster spotted in the streets of Amsterdam Subbacultcha magazine advertisement of the show



Detail of the poster

Gerrit Rietveld Academie billboard design Printing process of the posters (CMYK fluor offset)
Billboard in front of the Gerrit Rietveld Academie’s building. Printing process.
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Billboard in front of the Gerrit Rietveld Academie’s building. Printing process.
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Gerrit Rietveld Academie 
Graduation Show 2018
4 — 8 July

Fred. Roeskestraat 96, Amsterdam
rietveldacademie.nl

Street view of one of the poster. Printed advertisement in Subbacultcha magazine.
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Detail of the poster

Poster spotted in the streets of Amsterdam Subbacultcha magazine advertisement of the show



5. Quality Agreements 2019-2024 campaign poster, AmsterdamNL 2020
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agreements
quality

Investing in the quality of education
Gerrit Rietveld Academie & Sandberg Instituut

20242019
Realising an active archive

with works by students

Improve inclusivity

Strengthening the position of students as a group

Realising small-scale 

Research activities educational departments

Professionalisation of teachers
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6. Tittle Tattle, visual contribution to GRAPHIC #42, SeoulKR 2018

Tittle Tattle, visual contribution to GRAPHIC #42, SeoulKR, 2018

Tittle Tattle, visual contribution to GRAPHIC #42, SeoulKR, 2018

Tittle Tattle, visual contribution to GRAPHIC #42, SeoulKR, 2018



7. The Story of Leonora (2021) film promotional posters (series of 8) ↑ 08/08, AmsterdamNL 2021

01/08 02/08

03/08 07/0804/08



01/08 02/08

03/08 07/0804/08

01/08 02/08

03/08 07/0804/08



The Story of Leonora (2021) premiere event poster



05/08



The Story of Leonora (2021) film closing titles → Watch the movie hereThe Story of Leonora (2021) film closing titles

https://thestoryofleonora.com/video/


The Story of Leonora (2021) film closing titles



8. Flyer design and identity for Tenko presents exhibition at Hysteric Glamour Shibuya, TokyoJAP 2023



Tenko Presents advertisement, TokyoJAP 2023



cast GAËL KAMILINDI • KAYIJE KAGAME • DAMIAAN DE SCHRIJVER 
scenario KaYiJe KaGaMe & HUGo raDi cineMatoGrapHY aUGUstin LosseranD soUnD LÉo coUtUre  

assistant Director carLa HenneQUartGaffer antoine BUisson eDitinG GaBrieL GonZaLeZ 
soUnD eDitinG iManoL pittaLUGa soUnD MixinG aDrien KessLer coLor GraDinG LoUp Brenta 

costUMe DesiGn saLoMÉ poLoUDennY proDUction Victor  

a fiLM BY KAYIJE KAGAME & HUGO RADI
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9. Nightshift, a film by Kayije Kagame and Hugo Radi, poster design, GenevaCH  2023



10. Memories of an Unborn Sun, a film by Marcel Mrejen, poster design, ParisFRA  2024



11. No Sleep Till, a film by Alexandra Simpson, poster design, Los AngelesUSA  2024


